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Management Services needs good articles on improving
productivity and related matters. Why not write one? You will
receive help from the editorial team if you need it.
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If you want to try your hand at writing a feature for Management Services, please submit an
abstract (around 200 words) explaining what your feature is about, with intended word count.
(Features should be between 1500 and 2000 words, although exceptions can be made.)
Send your abstract to Melanie Armstrong, Editor, Management Services, Ewell House, Graveney
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We also want your news and points of view about what appears
in this journal. Something you disagree with? Tell us about it.
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