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INSTITUTE OF MAMNAGEMENT SERVICES

The Institute of Management Services is the primary body in the UK
concerned with the promotion, practice and development of the range
of methodologies and techniques for the improvement of productivity
and quality, known collectively as ‘Management Services'. This embraces
the disciplines of industrial engineering, work study, organisation and
methods, systems analysis, and a wide range of management information
and control techniques as illustrated in our Body of Knowledge.

The Institute acts as the qualifying body for the Management Services
profession in the UK, focusing developments in practice and knowledge
and acting as a forum for information exchange. This in turn enables our
members who work under a variety of job titles across the whole of the
UK economy, to make a more effective contribution to the well-being of
their own organisation and to the nation’s economy as a whole.

In addition to creating and upholding professional standards for the
practice of management services through the adoption of a code of ethics
and the provision of a system of qualifying examinations, the Institute

of Management Services collaborates with national and international
professional bodies in similar fields.

The Institute is a member of, or represented on, a number of other
bodies including the World Confederation of Productivity Science, the
European Federation of Productivity Services, and the European Institute
of Industrial Engineers.

Institute of Management Services
Brooke House

» 24 Dam Street

” Lichfield

Staffs WS13 6AB

Telephone: +44 (0)1543 266909

Fax: +44 (0)1543 257848
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Notice to Advertisers

It is a condition of acceptance of advertisement orders that the publishers, Deeson Group Ltd, does
not guarantee the insertion of a particular advertisement on a specified date, or at all, although
every effort will be made to meet the wishes of advertisers; further the company does not accept
liability for any loss or damage caused by any error or inaccuracy in the printing or non-appearance
of any advertisement, or if we decide to edit or delete any objectionable wording, or reject any
advertisement. Although every advertisement is carefully checked, occasionally mistakes do occur.
We therefore ask advertisers to assist us by checking their advertisements carefully and advise us by
the deadline given should an error occur. We regret that we cannot accept responsibility for more
than ONE INCORRECT insertion and that no republication or discount will be granted in the case of
typographical or minor changes that do not affect the value of the advertisement.
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Management Services needs good articles on improving
productivity and related matters. Why not write one? You will
receive help from the editorial team if you need it.
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Write for your journal

I
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If you want to try your hand at writing a feature for Management Services, please submit an
abstract (around 200 words) explaining what your feature is about, with intended word count.
(Features should be between 1500 and 2000 words, although exceptions can be made.)

Send your abstract to Melanie Armstrong, Editor, Management Services, Ewell House, Graveney
Road, Faversham, Kent, ME13 8UP or email editorial@msjournal.org.uk

We also want your news and points of view about what appears
in this journal. Something you disagree with? Tell us about it.
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In this edition, Philip Atkinson
explores the impact that trends and
demographics have on customers
and employees. Focusing on those
born in the millennial generation,
he explains the characteristics of
this unique demographic group
and suggests methods businesses
can use to appeal to and retain
millennial consumers and staff.
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